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TOM TAT

Influencer marketing (marketing thong qua ngudi cé anh hudng) la mot chién luge marketing s
dung anh hudng clia cac ca nhan ndi bat trong mét linh vuc nao dé dé thic ddy nhan thic vé
thuong hiéu ctia ngudi tiéu dung hodc quyét dinh mua hang cia ho. Nhiing ca nhan nay khong
nhat thiét 1a ngudi ndi ti€ng ma chi can ho thuc hién nhiing ndi dung vé mot chd d@é nhat dinh,
va c6 cong doéng ngudi ham méd ang hod ho trén cac phuong tién truyén thong xa hoi. Ngudi co
anh hudng vé du lich la nhimg ngudi thuc hién va chia sé nhiing néi dung vé du lich bang nhiéu
hinh thdc nhu viét nhat ky truc tuyén, chia sé hinh anh, video, dua ra danh gig, nhan xét vé mot
dich vy, s&n phdm hay diém dén du lich. Mac du ¢ lich st hinh thanh chua lau nhung loai hinh
marketing nay dang cho thay tinh hiéu qua vugt bac, dugc chiing minh qua céc s6 liéu vé téc do
tang trudng clia nganh, théng ké vé s6 lugng doanh nghiép hay co quan quén ly diém dén ngay
cang yéu thich lua chon hgp tac véi nhiing ngudi c6 anh hudng cho nhimng chién dich marketing
diém dén. Bén canh do, thuc tién hoat dong clia nganh ciing c6 kha nhiéu chién dich marketing
diém dén hgp tac véi ngudi c6 dnh hudng trén mang xa hoi khéa thanh cong cang minh ching cho
tinh hiéu qua cta loai hinh nay. C6 nhiéu nguyén nhan tao nén su thanh céng ctia cac chién dich
nay, trong do tinh dang tin cay, su khach quan, tinh gan gai trong cach thic truyén dat thong diép
thuong hiéu la mét trong nhiing uu diém ndi bat. Cha dé nay con kha maéi meé trong cédng déng
nghién cuiu, do dé can nhiéu nhiing cong trinh céng phu hon dé ngay cang dinh hinh va cé thé
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dua ra nhing mé hinh Ung dung phu hop.

Tir khoa: influencer marketing, diém dén du lich, ngudi cé anh hudng trong linh vuc du lich

DAT VAN DE

Philip Kotler, ngudi dugc xem 1a “cha dé ctia nganh
marketing hién dai’, dinh nghia marketing la “nghé
thudt va khoa hoc nham tim kiém, duy tri va phdt trién
nhiing khdch hang cé thé sinh 167!, Trong khi mar-
keting gidn tiép (indirect marketing) 1a phuong phap
dinh huéng truyén thong dai ching, khong nham dén
d6i tugng khach hang muc tiéu va ciing khong thé ghi
nhan phéan hoéi ngay 14p ttic tit khan gia, thi market-
ing truc tiép (direct marketing) la nhiing cach truyén
thong véi tling cd nhin khiach hang mot cach than
trong nhdm nhan dugc sy phin héi ngay 1ap tic tu
khéch hang va vun ddp mdi quan hé khach hang lau
dai. D€ xay dung dugc su gan két tryc tiép véi khach
hang va cong dong muyc tiéu, cac nha marketing st
dung hai nhém cong cu chinh: (1) marketing truc tiép
theo kiéu truyén théng gébm c6 ban hang truc tiép,
marketing truc ti€p qua thu ti, catalog, dién thoai,
béan hang trén truyén hinh hay qua céc ki-6t; (2) mar-
keting ky thuét s6 va mang xa hoi, gdbm marketing truc
tuyén (trang web, quang cdo truc tuyén, thu dién td,
video truc tuyén, blog), marketing qua dién thoai di
dong, va marketing truyén thong xa hoi (social media
marketing) (xem thém Bang 1).

Trong linh vuc marketing, mang truyén thong xa hoi
dugc hiéu la nhiing cong dong thuong mai truc tuyén
va doc lap, la noi ma moi ngudi nhém hop, giao luu
va chia sé thong tin hay quan diém véi nhau!. Mic
du mang xa hoi chi méi xuét hién trong nhiing thap
nién gan day nhung khong gian giao tiép gitia cdic nha
marketing va nguoi tiéu diing trén cdc nén tang mang
x4 héi da tré nén vo cling s6i ndi2.

Cung vé6i nhiing lgi ich khong thé pha nhén ctia kénh
giao ti€p mang xa hoi thi diéu quan trong hon hét d6i
v6i cac thuong hiéu 1a dam bao dugc tinh dang tin
cdy va c6 thé lan toa thong diép mot cach hiéu qua.
B&i vi, ca thong diép clia cdc nha marketing va ngudi
tiéu dung déu c6 thé dugc lan truyén hodc bép méo
badi nhiing ngudi tiéu diing khac hoac cac phuong tién
truyén thong truyén théng. Diéu nay thuc ddy nhu
cdu vé bo loc thong tin va khuyén khich su xuét hién
ctia nhling ngudi dang tin cdy trong cong dong mang
x4 hoi. Nhitng ngudi dan dit quan diém chinh - KOL
(key opinion leader) 1 nhiing c4 nhin déng tin céy, ho
dua ra 16i khuyén va mang dén anh hudng déi véi y
kién ctia ngudi khac. Chinh vi vdy ma nhiing ca nhin
ndi bat nay con dugc goi la “influencer” - ngudi co
anh hudng.

Trich dan bai bao nay: Duong H, Giang N C, Linh N T M, Nhan N P, Nguyén T C. Influencer marketing
cho cac diém dén du lich. Sci. Tech. Dev. J. - Soc. Sci. Hum.; 6(3):1711-1721.
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Bang 1: Mét sé hinh thiic marketing truyén théng xa héi phé bién

Loai hinh mar- Dic diém

keting  truyén

thong xa hoi
Mang xa hoi
(social network)

Panh ddu trang
cong dong

Loai hinh dya trén céc trang web mang tinh xa hoi, cho phép ngudi dung
két néi va chia sé véi cong dong truc tuyén

Hinh thtc cho phép ngudi dung luu trii, quan ly, tim kiém va chia sé nhiing
dia chi lién két trang web ctia ho 1én cdc trang social bookmarking

Vi du

Facebook
LinkedIn

linkhay.com,
tagvn.com, ishare.vn

(social book-

marking)

Trang danh gia Hinh thiic cho phép ngusi diing tim kiém, xem xét va chia sé nhiing thong ~ TripAdvisor

(review site) tin vé san phim, dich vy, thuong hiéu, dia diém, ...

Mang chia sé Hinh thiic cho phép nguoi dung tim kiém, tao va chia sé hinh anh, video.  Instagram

(media sharing) Pinterest
Youtube
Tiktok

Dién dan thdo  Loai hinh cho phép ngudi dung tim kiém, chia sé va théo luan y kién, tin ~ Quora

luan tlic vé cac chu dé cu thé. Medium

(discussion

forum)

Nhat ky tric  Hinh thiic cho phép ngudi dung tu xudt ban, kham phd va binh ludn vé noi ~ Wordpress.com

tuyén dung truc tuyén Blogger.com

(blog)

(Ngudn: téng hgp ti Statista, Hubspot, 2022)

Trudc day, nhiing ngudi c6 anh hudng thuong 1a
ngudi ndi tiéng trong mot s6 linh vic nhu nghé thuét,
chinh tri hay thé€ thao. Ho dugc moi tham gia vao hoat
dong quang cao véivai trd “bao chiing” cho san phdm,
dich vu ctia nhan hang. Lgi ich clia phuong phap
nay gitp thu hit su cht y ctia khan gia, tang thém uy
tin, ting kha ning goi nhé vé san phdm, dat dugc stic
manh téng hop gitia thuong hiéu sin phdm va thuong
hiéu cd nhén ctia ngudi néi tiéng, dong thoi ting kha

ning nhan dién thuong hi¢u?

. Ngay nay, cling vé6i
su thay déi trong phuong thiic giao tiép va sy hién
dién ngay cang dong dao ctia khich hang trén nhiing
nén tdng mang xa hoi truc tuyén, ngudi cé anh hudng
khong chila ngudi ndi tiéng trong mot 6 linh vue déc
tht ma mé rong thém 13 “ngudi sdng tao noéi dung”
(content creator). Ho la nhiing chuyén gia tao ra bt
ct noi dung nao ma ngudi tiéu dung tuong tac, gitip
cac thong diép lan truyén rong rai hon trén phuong
tién truyén thong xa hoi?.

Chinh vi thé ma nganh influencer marketing (sau day
goi tat 1a IM) ngay cang dugc cic nha marketing quan
tam. Hinh thtic nay bat dau tit linh vyc thdi trang, sau
d6 md& rong sang nhiéu nganh nghé khéc nhau, trong
d6 ¢ linh vuc du lich. Déi véi diém dén du lich, c6
thé thdy ring mang xa hoi da kéo theo sy thay d6i cta
phuong thic gigi thiéu tit mét ngudi dén mot ngusi
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sang nhiing cudc hdi thoai nhiéu ngudsi dén nhiéu
ngudi. Trude day, 16 gidi thiéu thuong dén tii ngusi
thén, ban bé hay cong dong dia phuong, nhung ngay
nay mang xa ho¢i dd md rong nhiing cudc héi thoai
ca vé chiéu rong 1an chiéu sau. Trong mot béo cdo
gin day clia Statista® téng s6 danh gid (reviews) clia
ngudi dung trén nén tang TripAdvisor da vigt hon 1
ty y kién trong nam 2021, chi sau 22 ndm nén tang nay
ra doi.

Tac dong ctia nhiing ngudi c6 anh hudng dén hanh
vi ctia du khdch va quang bd hinh anh diém dén da
dugc Gretzel 2 téng hop va vién dan trong nghién ctiu
cta minh. Téc gia da gidi thiéu su hgp tac gitia co
quan Du lich New Zealand va blogger ngud¢i Trung
Qudc Yao Chen nhu la mét trong nhiing chién dich
IM sém nhit trong linh vic du lich. Theo Statista©,
muc d¢ hiéu qua ctia cic chién lugc IM trong nam
2020 d6i v6i san phdm, dich vy du lich diing vi tri tha
6 (18%), chi xép sau san phdm lam dep (53%); quan
40, phu kién (45%); dm thuc (25%); xe hoi (21%) va
thiét bi dién td (21%).

R4 rang, vai tro cua IM dang ngay cang trd nén quan
trong d6i voi quang ba hinh anh diém dén du lich va
dugc ky vong sé dong gop tich cuc cho viéc niang cao
lgi thé canh tranh cho cic diém dén dy. Tuy nhién,
thuc tién khéo cttu vin d€ cho thdy cha dé vé IM chua
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c6 nhiéu co s6 ly luan va ly thuyét lién quan trong
khi d6 t6c d¢ phét trién ctia chién lugc nay khéd &n
tuong, dugc dan ching qua s liéu ting trudng hing
ndm va hiéu qua thu vé ctia nhiéu chién dich IM thanh
cong. Vi véy, day chinh la “khoang tréng” ma nghién
cttu nay mudn tim hi€u. Khi nghién cttu cha dé nay,
ching t6i mong muén budc diu cung cdp mot biic
tranh téng quat vé€ hoat dong marketing thong qua
ngudi ¢ tAm anh hudng danh riéng cho céc diém dén
du lich ma khong phai la nhiing nganh hang khac.
Nghién ctiu ndy dugc thyc hién nhim giéi thiéu
nhiing khdi niém nén tang ctia cht dé vén con méi
meé déi v6i cac nha nghién ctiu trong nuée. Bén canh
d6, cong trinh ciing budc ddu tim ra nhiing khuynh
hudéng phé bién cta IM cho viéc quang ba hinh anh
diém dén du lich hién nay. Dic biét, nghién ciu ldy
trong tdm tim hiéu dic diém ctia phuong thiic IM trén
cdc nén tang mang xa hoi - khong gian tap trung dong
dao ngudi dung trong thoi gian gan dédy. Bdng phuong
phép téng hgp va phan tich nhiing nghién ctiu ¢6 lién
quan tif goc nhin thuc tién lan ly thuyét, cong trinh
nay hi vong dong gép thém nhiing chat liéu cé y nghia
cho lich st nghién cttu dé tai nay tai Viét Nam va lam
tién dé cho nhiing nghién ctiu c6 tinh tng dung tiép
theo.

NOI DUNG CHIiNH

Pinh nghia influencer marketing - IM

Brown and Hayes’, trong quyén sich vé chti dé IM,
cho ring IM 12 mét chién lugc marketing st dung
anh hudng ctia cac ca nhan quan trong hodc cac KOL
dé thuc ddy nhan thic vé thuong hiéu ctia ngudi tiéu
dung va/hodc quyét dinh mua hang ctia ho. Muc dich
cta IM 1a tdn dung lgi thé ctia nhiing ngudi dung truc
tuyén dugc nhiéu ngudi theo doi, nhiing ngudi c6 thé
tac dong dén thai 6 ctia ngudi tiéu diing va qud trinh
ra quyét dinh c6 1¢i cho thuong hiéu®.

Sammis, Lincoln® dya trén dinh nghia vé “market-
ing” ctia Kotler, dua ra khdi niém IM tuong ty, d6 1a
“nghé thudt va khoa hoc nham két néi ngudi cé dnh
huéng trén cdc nén tdng tryc tuyén chia sé thong diép
thuong hiéu cho khdn gid ctia ho dudi hinh thiic nhiing
noi dung dugc tai trg”.

“Sy anh hudng” c6 thé dugc hiéu mot cdch rong rai la
kha ning tao tdc dong dén mot ngudi, sy vat hodc qua
trinh clia cdc sy kién. Tu déy, “ngudi cé anh hudng”
12 bén thi ba tic dong ddng ké dén quyét dinh mua
hang cta khach hang, nhung c6 thé khong phai chiu
trach nhiém vé diéu d67. Nhiing ngudi c6 anh hudng
la nhiing ngudi viét nhét ky truc tuyén (blog) hodc
dang y kién ctia ho trén Youtube, Snapchat, Instagram
hay céc kénh truyén thong xa hoi khac. Diéu cot 161

la ho c6 cong ddng riéng trén mang x4 hoi va ho san
sang san xudt ndi dung dugc tai trg va san xuat chuyén
nghiép cho nhiing ngudi theo ddi ho (pinghelsinki.fi).
Theo Gross and Wangenheim '° ¢6 thé chia ngudi c6
anh hudng thanh 4 loai:

 Nguoi kham phé (snooper): dugc thuc ddy boi
sy gidi tri thudn tay va niém vui tif viéc tao va
chia sé noi dung. Tao ndi dung la s& thich hodc
dam mé cua ho, ho muon chia sé véi khan gia
cung chi huéng. Pong co d€ tao noi dung trén
mang xa hoi ctia ho 1a thé hién ban than, chia sé
trai nghiém véi ngudi khéc;

« Thong tin vién (informer): trdi ngugc véi nguoi
kham pha, dong co ctia thong tin vién la mang
dén noi dung gido duc va hd trg tim kiém. Ho
dong gop thong qua néng luc, chuyén mon cao
va kién thtc trong linh vyc ctia ho (vi du: v,
lam banh, y hoc);

o Nhén vat gidi tri (entertainer): mang dén sy
thich thud va thu gian cho khan gia ctia ho bing
céach tao ra noi dung giai tri. Noi dung giai tri
trai dai tit Am nhac, chinh kich, dién xudt, kinh
di hodc hai;

o Truyén tin vién (infortainer): la mét phién ban
két hgp cta ca thong tin vién va nhén vat giai
tri. Truyén tin vién la nhiing chuyén gia gioi doc
trong linh vic ctia ho. Tuy nhién, cac chu délién
quan dén linh vic chuyén mon chila thi yéu ma
cac yéu t6 gidi tri chiém ty 1é cao hon. Cac chu dé
giai tri bao gom cac yéu t6 dugc ca nhan hoa va
cam xuc hoa, chdng han nhu vlog (video blog).

Ngoai ra, dya theo quy mo cong dong nhiing ngudi
theo doi, ngudi cé anh hudng con dugc chia theo 5
loai nhu Bang 2.

Lich st phét trién nhiing nén tdng mang xa hoi phd
bién nhét d6i véi nganh IM c6 thé dugc sap xép theo
thu tu thoi gian phat hanh nhu sau:

1994: Blog

Nhiéu tac gia cho rang blog 1a hinh thic dau tién
ctia xu hudéng ndi dung do ngudi ding tao ra (user-
generated content - UGC) va n6 nhanh chéng thu hut
sy quan tim clia cic nha marketing®. Néu cong nghé
web 1.0 trién khai noi dung mét chiéu, thiéu sy tuong
tac hodc phan hoi tit doc gid thi thé hé web 2.0 da
cho phép cac blogger 1 nhiing ngusi dau tién khuyén
khich ddc gia tuong tac. Blog cho phép doc gia binh
luan, c6 nghia la cic blogger, dong vai tro nhu nha
xudt ban, dang giao luu véi khan gia cta ho. Giao ti€p
hai chiéu nay dugc xem la tao ra modt cudc cach mang
trong linh vuc truyén thong va toan bo cong dong da
hinh thanh xung quanh céc blog.
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Bang 2: Phan loai influencer theo quy mé céng déng ngudi theo dbi

Mega-influencer Macro-influencer

hon 1.000.000 500.000 - 1.000.000

Mid-tier influencer

50.000 - 500.000

Micro-influencer Nano-influencer

10.000 - 50.000 1.000 - 10.000

(Ngudn: Simplilearn.com, 2022)

2002: LinkedIn

La mét trang mang dinh huéng kinh doanh khi méi
ra mdt. Nhung chi mdt nim sau, LinkedIn chuyén
d6i thanh mot trang mang dich vu xa héi. Nim
2022, LinkedIn c¢6 hon 250 triéu thanh vién hoat dong
tich cyc mdi thang. Nhiing chiic ning co ban cta
LinkedIn cho phép ngudi tim viéc va nha tuyén dung
tao ho so viéc lam va két néi v6i nhau. Ngudi dung
6 thé tim cdng viéc va co hoi kinh doanh dugc dé
xudt béi mot ngudi nao d6 trong mang luéi lién hé
cua nguoi khac.

2004: Facebook

Facebook la trang mang x4 hoi 16n nhdt hién nay, véi
hon 2 ty ngudi st dung moi thang. Piéu nay cé nghia
12 khoang 36,9% dan s6 thé gidi 13 ngudi dung Face-
book. Hon 200 triéu doanh nghiép (cha yéu la doanh
nghiép nho) st dung cac cong cu ctia Facebook va hon
7 triéu nha quang cao dang quang ba doanh nghiép
cua ho trén Facebook mét cach chu dong.

2005: YouTube

YouTube 1a mot nén ting chia sé video, noi ngusi
dung xem hang ty gi¢ video mdi ngay. Bén canh viéc
la trang mang xa hoi 16n thd hai, YouTube thuong
dugc goi 1a cong cu tim kiém 16n thi hai sau Google,
coéng ty me ctia no.

2005: Reddit

DPugc biét dén véi tinh nang ting ho (upvote) phd bién,
Reddit hién c6 430 tri¢u ngusi dung mdi ngay ', N6
dugc goi la “trang nhdt cta internet’, nhd su két hgp
clia céc sy kién tdc thoi, cdc sy kién “hoi toi bat cli
diéu gi” (ask me anything) ctia ngudi néi tiéng va cac
cudc thao luan chuyén siu vé cac chu dé tuong tng.
2006: Twitter

Twitter ra mat vao nam 2006, n6 cho phép ngudi dung
doc, nhén tin va cap nhat cdc m&u tin nho goi 1a tweet,
mot dang tiéu blog. Sammis, Lincoln® nh4n dinh
rang Twitter da thay d6i chu ky tin tiic va cach ngudi
duing mang xa hoi ti€p nhan tin tic, bdi vi moi su kién
dugc thdo luin va chia sé ngay lap tiic lic n6 dién ra
theo thoi gian thyc. Tinh dén thang 1 nam 2022, Twit-
ter c6 khoing 436 triéu ngusi dung'?. Mic du chi
diing thi 7 trong danh sach cac nén tang mang xa hoi
dugc yéu thich '?, nhung két qua khio st cia Pew Re-
serch Center # cho thdy né lai 1a nén ting mang xa hoi
dugc ngudi trudng thanh & My st dung nhiéu nhat dé
doc tin ttc (55%), cao hon mang xa hoi c6 s6 nguoi
theo d6i 16n nhat 1a Facebook, chi chiém 47%.
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2010: Instagram

Instagram la Ging dung cho phép ngusi dung tai cac
phuong tién truyén thong co thé dugc chinh stta bing
cdc bo loc va dugce sdp xép theo cac thé bat dau bang
ddu thang (#) va gan thé dia ly. Nguoi dung co thé
duyét ndi dung ctia ngudi dung khac theo thé, vi tri
vaxem noi dung thinh hanh. Ngu6i diing c6 thé thich
anh va theo doi nhiing ngudi dung khac dé€ thém noi
dung ctia ho vao “feed®” c4 nhén. Instagram la mang
xa héi dugc truy cap nhiéu thi hai sau Facebook !°,
va dugc sti dung boi gan 80% cac thuong hiéu tham
gia vao IM 16,

2010: Pinterest

Pinterest la trang chia sé anh theo dang mang xa hoi,
bai didng (post) va phén loai duéi dang cac tdim bang
dan anh (hodc dinh vao bang ghim). Ngudi dung tao
ra va quan ly cac bo suu tap anh theo cac chu dé khac
nhau. Ngudi dung cé thé xem céc b suu tap cha
ngudi khéc, kéo vé dinh vao cic bo suu tap ciia minh,
hoic “like” anh. Pinterest két n6i dugc v6i Facebook
va Twitter. Hét quy 1 nam 2022, Pinterest c6 khoang
433 triéu ngudi dung tich cyc mdi ngay 7.

2011: Snapchat

Snapchat tap trung vao anh va video ngan (goila snap)
dugc chia sé gitia ban bé. N6 da lam cho dinh dang
video doc trd nén phd bién, sau ndy mé rong trén cac
nén tang khac nhu Instagram va TikTok. Snapchat
c6 khoang 319 triéu ngudi dung hoat ddong méi ngay
trong nam 2021 8.

2016: Tiktok

TikTok la m¢t @ing dung chia sé video dang ngdn. Mic
dui chi méi ra mit gdn déay, nhung né 13 mét trong
nhiing ting dung phat trién nhanh nhit trén thé gisi
va da vugt qua Google d€ trg thanh trang web dugc
truy cap nhiéu nhat!!. TikTok cho phép ngugi diing
tao va chia sé video c6 d6 dai tit 15 dén 60 gidy va ing
dung nay c6 mgt danh muc rong 16n cac hiéu ting am
thanh, doan nhac va b6 loc d€ cai thién video va khién
ching hip dan hon.

Theo Statista®, nhiing nén tang hang dau danh cho
chién dich IM dugc cdc cong ty ua chudng nhit trong
nam 2020, lan lugt 1a: Instagram (89%), Youtube
(70%), Facebook (45%), Blogs (44%), Twitter (33%),
LinkedIn (19%), Pinterest (15%), Twitch (6%) va
Snapchat (3%).

*Feed, web feed, news feed: 1a moét dinh dang dii liéu dugc st
dung d€ cung cdp cho ngudi dung ndi dung dugc cap nhat thudng
xuyén
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Piém dén du lich

Diém dén du lich la nhiing dia diém dugc dinh hinh
béi ranh gidi thuc hodc ranh gisi nhén thic, chfmg
han ranh giéi ty nhién ctia mét hon ddo, ranh gidi
chinh tri la dia giéi hanh chinh hodc ranh gidi tao
nén bai dac diém thi trudng 1 Ung ho cho quan diém
xem xét diém dén tit ca goc do dia Iy 1an véin hoa -
x4 hoi, Saraniemi and Kylanen !° nh4n manh ring cac
diém dén du lich la céc thi trudng da van hda va toan
ciu hoda, noi ma cic tdc nhin khéac nhau thuc hién
hoat dong san xudt, duy tri, dam phdn va chuyén déiy
nghia trong khi tao ra vin hoa diém dén. Do d6, mar-
keting hodc xay dung thuong hiéu diém dén khong
phai 13 vin dé lya chon ctia nha quan ly d6i véi “cac
ky thuét marketing pht hgp’, ma 1 viéc thiu hiéu thi
truong theo ban chat biéu tugng, dién ngoén va qud
trinh ctia cac tac nhan dy. Noi cach khéc, d6 1a viéc
xem x¢ét thdu ddo qud trinh trai nghiém cta khéch du
lich trong suét tién trinh ho tuong téc véi diém dén,
ké ca giai doan trudc va sau khi chuyén hanh trinh két
thuc.

Marketing di€ém dén ciing dugc xem 1 thii thach hon
nhiéu so v6i marketing nhiing san phdm, dich vu
thong thudng. Bai vi, mét diém dén 1a téng hop cua
nhiéu loai san phdm, dich vu khac nhau, bao gém ca
quy mo dia ly, diém tham quan, co s& luu tru, 4m thuyc
va gidi tri. Tinh chét phic tap nay cang dugc ting
cudng do sy han ché trong kha ning kiém soat cua
cac t6 chuc marketing diém dén - DMO (destination
marketing organization) va s lugng cac bén c6 lién
quan cong - tu tham gia vao viéc tao ra nhiing trai
nghiém dic trung clia diém dén'.

Mit khéc, khach du lich tiém ning thudng c6 kién
thiic han ché vé cac thudc tinh ctia mot diém dén ma
ho chua tiing dén thim trudc d62°. Vily do nay, hinh
anh va thai dd clia mot dia diém véi tu cach 1a mot
diém dén du lich c6 thé€ la nhiing yéu t6 quan trong
trong qua trinh Iya chon diém dén, bat ké ching c6
phai la nhiing dai dién thyc su cho nhiing gi dia diém
d6 cung cdp hay khong. Noi céch khic, viée truyén
dat thong diép hinh anh tich cyc vé diém dén sé thuc
d4y khéch du lich tiém ning quan tdm hon dén diém
dén 4y. Néu nhu phuong thic truyén thong trudc day
thudng thong qua ngudi ndi tiéng hay cic kénh giao
tiép mot chiéu, thi cach tiép cin ting cudng tuong
tac, phan hoi tic thoi thong qua nhiing ngudi c6 anh
huéng trén mang xa hoi dang chiing minh dugc tinh
uu viét ctia no trong béi canh hién nay. Tam quan
trong va y nghia cua influencer marketing cho cac
diém dén du lich sé dugc ban luan chi tiét & nhiing
ndi dung tiép theo.

Influencer marketing cho diém dén du lich
Ngudi ¢6 anh hudng trong linh vic du lich - TI
(travel influencer) tip trung khai thac cac “néi dung”
vé nhiing diém dén du lich thu vi, chia sé kinh nghiém
di du lich va kém nhiing 16i khuyén. Nhin chung, “néi
dung” trong linh viic IM c6 thé xem 1a bt ky thong tin
nao bing vin ban, hinh anh, 4m thanh, video, hodc
su kién ma ngudi dung chia sé trén nguén cip dii liéu
hoéc nén tang mang xa hoi nham tao ra nhiing tuong
tac (xem thém Bang 3).

Hau hét cac doanh nghiép va t6 chiic DMO st dung
ndi dung dé€ marketing va quang cdo. N6 cling hitu
ich cho viéc chia sé céc sdn phim va dich vu mdi,
truyén ba thong tin vé diém dén va xay dung hinh dnh
thuong hiéu?!. O chiéu nguoc lai, céc TI thudng hop
tac v6i cac hang hang khong, dai ly du lich, cong ty du
lich va cdc doanh nghiép dia phuong nhim quang ba
thuong hiéu, san phdm hodc dich vu d€ ddi 14y phan
thudng, thudng la cac chuyén du lich mién phi hodc
uu dai. TI cing tao ra thu nhap théng qua cic hoat
dong hop tc thuong hiéu va céc lién két??

Jeff Greenwald (sinh nam 1954), qudc tich My, dugc
xem la blogger vé du lich ddu tién trén thé gidi, nha
tién phong trong viéc tao ra nhiing ndi dung vé du lich
trén mang xa hdi. Nam 2013, Greenwald dugc Global
Network Navigator - GNN thué d€ chia sé cdc chuyén
hanh trinh ctia minh trén nén tdng World Wide Web
theo thoi gian thyc?®. Bai ding d4u tién ctia éng c6
tén 13 “Mot trim nano gidy ving v&” (One hundred
nanoseconds of solitude) viét vé thanh phd Oaxaca,
Mexico. Bai viét nay dugc xudt ban vao ngay 06 thang
1 ndm 1994 trén trang GNN.

Nhiing kiéu ndi dung phé bién cho viéc quang ba hinh
anh céc diém dén du lich c6 thé ké dén la: blog, vlog
va danh gia truc tuyén (online reviews) kém hinh anh.
Blog du lich 13 mét tap hgp ctia nhiéu dinh dang noi
dung khac nhau. Chéng han, né 1a mét cau chuyén
hodc doan trich thong tin két hgp véi danh gia, hinh
anh, podcast va cic loai ndi dung khéc di kém. Thong
thudng, blog dugc viét dudi quan diém ctia mot cd
nhan, mdt cap déi hodc mot nhém nho. Nhiing nguoi
hodc nhém ngudi thuc hién nhiing ndi dung blog
du lich dugc goi la “travel blogger” Su thanh cdng
cta trang Expedia ViewFinder Blog dugc xem la mot
trong nhiing minh ching dién hinh cta chién lugc
hgp tac gitia cac doanh nghiép du lich va blogger.
Vlog du lich 1a video huéng dan du lich va la nguén
thong tin vé cac diém dén khac nhau trén thé gi6i?*.
Nhiing ngudi thuc hién céc vlog du lich thudng dugc
goi 1a “travel vlogger”. Nén tdng mang xa héi phd bién
cta dang ndi dung nay la Youtube, do d6 ho ciing
dugc goi 1a “travel youtuber”. Vlog ngay nay dugc

1715



Tap chi Phdt trién Khoa hoc va Céng nghé - Khoa hoc Xd héi va Nhdn vén 2022, 6(3):1711-1721

Bang 3: Nhiing kiéu ndi dung phé bién trén cac nén tdng mang xa héi

DPinh dang chinh  Hinh thic cta Mo ta

ctia ndi dung ndi dung

Vén ban Post (bai ding) Nhiing bai viét c6 d6 dai khong gidi han, chia sé vé nhiéu chu d€ hoac
(text) Article (bai b4o) quan diém cd nhan vé mot su viéc cu thé.

Blog

Quote (trich dan)

Ebook (séch dién tt) La quyén sach dugc xudt ban va phét hanh cho cdc thiét bi ky thuét
s0, bao gdom van bén, hinh anh hodc ca hai, c6 thé doc dugc trén may
tinh hodc céc thiét bi dién ti khéc

Review (bai danh gia) Bai danh gia c6 thé 6 dang thang diém phén loai theo sao, s6 lugt thich,
doan van ban mé ta hay cac thé, anh va dé€ xuét. TripAdvisor la trang
danh gia vé du lich 16n nhét hién nay.

Hinh dnh Photo Hinh chup béng thiét bi di dong, mdy anh ky thuat s6, c6 thé dé dang
(image) (a4nh chup) chinh stta bang nhiing cong cu truc tuyén.

Infographic St dung hinh dnh d€ hé trg viéc gidi thich cac khdi niém phiic tap

(d6 hoa thong tin)

GIF - Graphics Inter- Dinh dang tap tin hinh dnh dung it hon 256 mau sic khdc nhau. N6

change Format (dinh  c6 thé1a moét ciu trich dan dudi dang hoat dnh hodc mot bai viét meo

dang trao ddi hinh dnh) vt hién thi cic phan khic nhau lan lugt.

Animation K&t hgp mot s6 tinh ning tt nhét ctia GIF va video. Anh déng ngén

(anh dong) nhu anh GIF véi céc clip chuyén dong nho va vin ban cé thé di
chuyén.

Meme Hinh anh, video, doan vin ban hai hudc dugc sao chép (thuong c6 cac

(anh ché) bién thé nho) va lan truyén nhanh chéng.

Video Vlog T viét tit ctia video blog hay video log, la m¢t hinh thiic blog ma ni
dung & dinh dang video

Video stories Hinh anh va video ngén kéo dai 24 gid trude khi bién mét. Loai noi

(cau chuyén video) dung nay kha phé bién trén nén tang Snapchat, Instagram va Facebook

Live video/ live streaming ~ Cho phép nguoi duing phat video truc ti€p cho khan gia truc tuyén.
N6 giéng nhu mét chuong trinh truyén hinh tin tic va khan gia cé

(video truc tiép) thé nhan xét hay phan hdi trong thdi gian thuc

Am thanh Podcast Mot loat céc tép 4m thanh ky thuat s6 tip trung vao mot cht dé nhit

(audio) dinh. La hinh thic thu 4m trudc, sau d6 chinh stia file thu Am va duoc
phan phdi lén nhiéu nén tdng nghe odcast. Ngudi nghe c6 thé luu va
tai vé dé€ nghe sau.

Audio book La loai séch ma néi dung dugc chuyén dai ti chii in trén gidy sang

(sdch noi) dang 4m thanh thong qua giong doc.

Nhiing dang két
hop khac

Radio program

(chuong  trinh  phit
thanh)
Presentation

(bai trinh chiéu)

La mot phan doan ndi dung dung d€ phat séng theo hinh thuc phat
thanh truc tiép boi mot tram phét thanh hodc mét ca nhan. Noi dung
c6 thé dugc sdn xudt truGe d6 hodc 1a mot phan ctia loat cac tip (series)
dinh ky. Nguoi nghe khong thé tai vé

Céc ban trinh bay dugc tao cho mang xa hoi c6 thé sé khac véi ban
trinh bay thong thudng vi sé khong c6 nguoi néi di kém véi cic trang
trinh bay. Do d6, n6 can c6 mot s6 trang trinh bay danh riéng cho van
ban dé gitp ngudi doc tim hiéu thém vé chu dé.

(Ngudn: bién tap tif Statista.com, Buffer.com)
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diéu chinh ngén hon va nhiéu hiéu ¢ing vui nhén, thu
hut d€ c6 thé tuong thich véi nhiing tinh nang déing
tai video ngan nhu Tiktok, Reel Instagram, Youtube
Shorts. Ung dung du lich Hopper [ mot trong nhiing
thanh cong dién hinh khi sti dung chién dich market-
ing qua Snapchat. Hiéu qua ctia chién dich la ngudi
dung Snapchat tim ki€ém cic chuyén bay trén Hop-
per cao hon 37% so v6i ngudi dung trén cac nén tang
khéc, ty 1é ddt vé chuyén bay clia ngu6i dung Snapchat
gip 4 14n, gidm 50% chi s6 gid tiéu dung bing cach st
dung chién lugc nhim muc tiéu theo ban kinh.
Ddnh gid tric tuyén 1a mot trong nhiing hinh thic
truyén miéng truc tuyén ngay cang co vai trd quan
trong trong quyét dinh chi tiéu du lich ctia du khach,
bdi vi né dugc xem la déng tin cay va dé dang tiép
can hon so véi nhiing hinh thiic giao tiép truc tiép
truyén thong gitta du khach vé6i nhau?®. Déi véi cac
nha quén ly diém dén du lich, cac danh gid tryc tuyén
tich cuc 1a mot cach quan trong dé€ xay dung hinh anh
diém dén s6 mot cach hiéu qua, phat trién va duy tri
méi quan hé lau dai véi khach du lich?®. Do dé, xac
dinh co ché tdc dong cta cac danh gia truc tuyén dén
long tin ctia khach dulich va y dinh dulich d6i véi mot
diém dén 1a mot trong nhiing nhiém vy c6 ¥ nghia
quan trong trong hoat dong marketing diém dén.

Mot s6 khuynh huéng vé influencer market-
ing cho cac diém dén du lich hién nay
Influencer marketing trong linh vuc du lich la
nganh dang phat trién va nhiéu tiém néng
Tt gbc do thuc tién, IM néi chung va IM trong linh
vuc du lich néi riéng dugc chling minh ting trudng én
dinh, dang tré thanh nganh cong nghiép khong 16 c6
tri gid 16.4 tj d6 la?”. Theo mot béo cdo ctia trang In-
fluencermarketinghub.com '®, cdc nén tang tap trung
vao IM da huy dong dugc hon 800 triéu do la tai trg
chi trong ndm 2021, mét d4u hiéu cho thdy sy ting
trudng dang ké ctia nganh. S6 lugng dich vu lién quan
dén IM trén toan cau da tang 26% chi tinh riéng trong
nam 2021, dat con s6 dang kinh ngac 18.900 cong ty
chuyén vé cac dich vu IM. Hon 75% céc nha market-
ing thuong hiéu du dinh danh ngén sach cho IM vao
nam 2022.

Cung vé6i do6 la viéc kéo theo nghé TI cling tré nén
hép dan véi nhiéu ngudi. Stic manh hay dnh hudng
ctia cac TI dén tii mang ludi cong dong va do phu cua
ho. Hospitality-on?® chi ra ring Instagram 1a mang
x3 hoi dugc TI st dung nhiéu nhét, vi né vén 13 mang
chia sé anh. Day cing la nén ting ma trén do ty 1é
tuong tac cao nhit. Nam 2017, lan dau tién Forbes
da téng hop danh sach Top 10 ngudi c6 anh hudng
dén du lich. Forbes da béo cdo ring 10 ngudi ¢ anh

hudng dén du lich hang dau c6 tdng s6 lugt tiép can
12 17.419.000 ngudi dung trén cac phuong tién truyén
thong xa hoi?.

Influencer marketing dat duoc hiéu qua cao
cho chién dich quang bd hinh anh diém dén
Mot trong nhiing ly do quan trong nhét khién cho cic
chién dich marketing diém dén thong qua ngudgi co
anh hudng dat dugc hiéu qua hon nhiing chién dich
quang cao truyén thong la vi né tao nén dugc long
tin manh mé d6i v6i khan gia>®3!. Khong chi diing
lai & nhiing phuong thtc quang cdo nhu video hay
chién dich c6 sy gop mit clia cdc ngodi sao ndi tiéng
nhu trudc déy, cac chién dich quang bé diém dén két
hop v6i ngudi c6 anh huéng mang dén nhiing trai
nghiém va danh gia chin thyc hon cho khach hang
tiém nang. V6i kinh nghiém du lich phong phu, tu
duy sdng tao va mot cdng dong ngudi theo doi nhat
dinh, TT 1a lya chon t&i wu d€ truyén cam hing cho
nhiéu du khach tham quan diém dén dé€ c6 nhiing trai
nghiém tuong ty32. Theo két qua mét cudc khao sat
tryc tuyén ciia Statista® trén 609 ngusi My trudng
thanh thi c6 84% ngudi dugc hdi cho biét ho da tham
khao y kién ctia nhiing TT d€ quyét dinh cac chuyén di
du lich & mét miic d6 nao do, va co6 téi 19% cho biét
ho thudng xuyén lam nhu vay.

Ngoai ra, IM dugc cdc nha marketing danh gid 1a
hiéu qua hon va tiét kiém chi phi hon so véi cac cach
thiic truyén thong®. Phuong phép nay gitp t6i uu
héa ngan sach thap khi né gitp gia ting pham vi ti€p
can chinh xac d6i tugng tiém nang ctia cac DMO.
Gan day, cdc nén tang nhu Facebook da phat trién
thuét todn hién thi khién cac nha marketing ngay cang
kho xudt hién tu nhién trong nguén cép dii liéu cua
nguoi dung. Pong thoi, nguoi dung dang dp dung
phan mém chidn quang cao ngay cang nhiéu vi ho cam
thdy bi tdn cong boi thong tin nhiéu hon bao gid hét.
Chinh vi thé ma IM dugc xem la gidi phép thay thé
t6t nhét hién nay d€ c6 dugc kha ning hién thi trén
phuong tién truyén thong xa hoi, dic biét trong boi
canh nganh du lich can phuc héi nhanh chdng sau dai
dich.

Hon thé nifa, nho cac trung gian va cong nghé sin co,
cdc nha marketing va quan ly diém dén rat dé theo doi
va kiém soat toan bo két qua tit nhiing ngudi ¢ anh
hudng khac nhau hoat dong trén mang xa hoi. Piéu
nay cho phép ngudi quin ly hiéu ré hon vé tac dong
cta tiing chién dich, tiét kiém thoi gian va cong stic
cting nhu dinh huéng cac hanh dong trong tuong lai.
Céc chi s6 ¢6 sdn va hitu ich cho nhiing chién lugc
cu thé bao gom s6 lugt xem/ thich/ nhan xét/ chia sé
(mtc d¢ tuong téc ctia mdi bai dang) va ca dic diém

1717



Tap chi Phdt trién Khoa hoc va Céng nghé - Khoa hoc Xd héi va Nhdn vén 2022, 6(3):1711-1721

nhan khiu hoc ctia nhiing ngudi theo déi (quéc gia,
d6 tudi, gisi tinh). Cac chi s6 nay la mot tinh ning
co ban cta IM, gitp hé trg dic luc cho viée lya chon
ngudi c6 anh hudng dén danh gid két qua, mang lai
cho hoat dong marketing nay sy khach quan cn thiét.
C6 khd nhiéu vi du thanh cong cta céc chién dich IM
cho cdc diém dén du lich trong thdi gian vita qua. Vis-
itFinland 14 mot dién hinh. Trang web nay da khaoi
dong chién dich ”100 ngay ctia phép thuat dém vung
cuc” bing cach mai 5 TI ti cdc thi trudng trong diém
cho diém dén trong 3 thang>*. Muc tiéu 12 tao ra ndi
dung doc ddo va ddy cam hing d€ quang ba diém dén
trong thoi gian mua dong. Loat web hang tuén cho
théy cudc song hang ngay ctia nhiing TI nay trong thoi
gian ho & lai d€ theo d6i cudc phiéu luu cua ho ting
ngay. Chién lugc nay da dem lai két qua cho diém dén,
vi chién dich da nhén dugc su dua tin ctia 808 hing
truyén thong. Trang web VisitFinland ciing dugc truy
cdp 641.500 lan va video dugc xem 781.600 lan.

Instagram la nén téng qudng bd hinh énh
diém dén hiéu qud nhdt

Theo mot thong ké ctia Facebook (bay gio 1a Meta,
cong ty chti quén ctia Instagram), tinh dén thoi diém
ndm 2017 c6 hon 160 triéu bai dang trén Instagram
st dung thé #travel va 1én dén mot triéu tim kiém lién
quan dén du lich trén nén tang nay méi tuin, nhin
manh muc d6 phé bién cua chu dé vé du lich. Ngoai
ra, trong s6 nhiing ngudi dam mé du lich, 70% st
dung Instagram d€ chia sé ké hoach du lich cta ho,
67% tim cam hiing cho nhiing hanh trinh méi. Hon
nfia, ¢ t6i 61% ngudi dam mé du lich tim thdy nhiing
diéu cén lam trén Instagram khi ho dang di du lich,
nén tang nay cung cdp thong tin chi tiét hon vé vin
héa va truyén thong dia phuong, gitp ho c6 dugc trai
nghiém du lich thuc chét va phong pht hon .

Ly do ma IM da thanh c6ng khi hgp tac v6i cac DMO
12 vi nhiing ngudi cé anh hudéng déng vai tro viia 1a
ngudi ban tdt nhédt ctia ngudi duing, dong thdi cing
la dai ly du lich ctia ho. Nhiing ngudi c6 anh hudng
6 uu thé vé mot lugng ngudi theo doi trung thanh tin
tudng ho, vi vy khi mot ngudi c6 anh hudng dang bai
vé viéc trai nghiém mot diém dén nhit dinh, nhiing
ngudi theo déi ctia ho c6 nhiéu kha ning sé dit chd
dua trén d€ xudt ctia ngudi cé anh hudng d6é hon bat
ky loai quang cdo nao khac. Va vi nguoi ding ngay
cang quan tam dén tinh pht hgp véi viéc ding hinh
anh, video 1én Instagram - “Instagrammability” khi
chon diém dén du lich tiép theo cua ho (diém dén dn
anh, than thién v6i mang xa hoi nhu thé nao), nhiing
ngudi cé anh hudngla nhin t6 quan trong trong quyét
dinh di du lich ctia ngudi diing 337,
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Influencer marketing trong linh vuc du lich
dang ngay cang du'oc cdc hoc gid quan tdm
nghién citu

Tuong ty nhiing xu huéng dang néi bat ciia IM trong
thuc té€ kinh doanh, chti d¢ IM cho diém dén du lich
déc biét dugc cac hoc gia chu y nhiéu trong thoi gian
gan day>?%38-41 Nghién ctiu téng quan ciia Sesar,
Hunjet3? chi ra ring s6 lugng cong trinh xudt ban vé
IM cho cic diém dén du lich gia ting vugt bac chi
trong 5 nam tré lai day, ddc biét la nhiing ndm cta
thoi ky dai dich khi moi thi déu chuyén sang s6 hoa.
Néu nhu vao nim 2017 khong c6 bai bao nao dugc
tim thdy vé cha dé nay trong co s& di liéu World of
Science va Scopus, thi ndm 2018 ¢4 2 bai va dén nam
2021 s6 lugng 1én dén 17 bai (ting 850%). Ty 1é 16n
trong s6 nhiing cdng trinh nay 1a nhiing phan tich va
danh gia vé tdc dong ctia TI dén hanh vi va tim ly du
khéch trong viéc lya chon diém dén du lich. Mot s6
khéc ching minh rang muic d6 uy tin, sy tin cdy, stic
hép dan, chuyén mon va chét lugng thong tin ctia TI
ty 1 thuén véi y dinh di du lich ctia du khach.

KET LUAN

Co thé thay, su tién bd vugt bac cua khoa hoc mang
mady tinh trong nhiing thép ky gan déy, dac biét 1a
linh vic cong nghé thong tin, da thuc ddy nhiing
hinh thtc giao tiép truyén théng thay d6i theo hudng
tang cudng tuong tac va ting két noi theo thoi gian
thuc nhiéu hon. Khach hang ngay cang xuét hién va
trao d6i thuong xuyén véi nhau trén khong gian truc
tuyén, thong qua cac nén tdng mang xa hoi nhu cac
trang blog, Facebook, Instagram, Youtube, Twitter,
Tiktok, ... Nho nhiing ca hich manh mé nay, nganh
marketing nhanh chéng chuyén d6i cach thiic truyén
thong véi khich hang tiém ning tit kifu mét chiéu
sang kénh giao ti€p hai chiéu bdi sy két noi cia nhiing
nguoi c6 tdm anh hudng trong cong dong cua ho.
Nhiing cdng dong truc tuyén dugc hinh thanh gita
nhiing ngudi ding mang xa hoi ¢6 chung dic diém
vé s6 thich, tinh cich hay quan diém. Uu thé vé tinh
gin bd, muic do tép trung va uy tin da tao diéu kién
ly tudng cho sy ra doi va phét trién nhanh chéng cua
nganh influencer marketing.

Mic du hoat dong marketing théng qua ngudi c6 anh
hudng xudt phat ti nganh thdi trang nhung chi trong
mot thoi gian ngidn né da dugc dp dung phd bién véi
nhiéu nganh hang, trong d6 ¢6 linh vyc du lich. Mar-
keting diém dén thoéng qua ngudi ¢é anh hudng da
cho thdy hiéu qua va tinh thoi thugng khi né gitp gia
tang kha nédng tiép can chinh xdc nhém thi trudng
muc tiéu, t6i vu héa ngan sach, dé kiém sodt va tiét
kiém thai gian. Trong d6, Instagram dugc xem la nén
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tang mang xa hoi c6 do tuong thich cao véi cac noi
dung quang ba diém dén vi dic tinh cia mét mang
chia sé hinh anh than thién vé6i ngudi dung cta né.
Hon nita, n6 ciing dugc lua chon la mét trong nhiing
cong cu marketing hiiu hiéu, gép phén tai xay dung
hinh anh cho céc diém dén du lich sau tic dong ning
né cta dai dich covid-19. Chinh vi thé ma cha dé vé
influencer marketing cho cac diém dén du lich ciing
dugc nhiéu nha nghién ctu trén thé giéi quan tam
trong 5 ndm trd lai day khi s6 lugng cong trinh vé cht
dé nay da gia ting dang ké.

Tai Viét Nam, trong nhiing nin gin diy s6 lugng
ngudi c6 anh hudng thuc hién ndi dung vé du lich
ngay cang nhiéu, c6 thé ké dén nhiing céi tén ndi
bat nhu Nhj Pang, Pinh Héing, Tam Bui, Khoai Lang
Thang... Tuy nhién, trong khi cac TI nay nhin dugc
nhiéu 161 hgp téc tit cdc diém dén nudc ngoai hudng
dén déi tugng khach du lich Viét Nam thi chinh céc
DMO dja phuong lai chua thét sy quan tdm dén hinh
thiic nay. Bén canh d6, nhiing nghién ctu cho lich
sti d€ tai va kha nang Ging dung ctia chi d€ nay ciing
con nhiéu han ché du thuc t€ cac hoat dong cta TI
khd sdi dong va da dang trén nhiéu nén tang. Do dé,
nghién ctiu nay da thuc hién véi muc dich ggi mé va
cung cdp thém nhiing hiéu biét vé€ hinh thic market-
ing con nhiéu méi mé nay.

Trong diéu kién han hep vé thoi gian va ngudn
luc, cong trinh khong tranh khoi nhiing han ché vé
phuong phap tiép can dé c6 thé dua ra nhiing géc nhin
¢6 tinh thuc tién hon. Tuy nhién, diéu ndy cling 1a co
hoi d€ nhiing nghién ctiu tiép theo tiép tuc phat trién
va hoan thién hon cho lich st nghién ctiu van dé.

DANH MUC TU VIET TAT

DMO: destination marketing organization (t6 chtc
marketing diém dén)

IM: influencer marketing (marketing thong qua nguoi
c6 anh huéng)

KOL: key opinion leader (ngudi dan dit quan diém
chinh)

TI: travel influencer (ngudi cé anh huéng trong linh
vuc du lich)

XUNG POT LI ICH

Ban thao nay khong c6 xung dot lgi ich

DONG GOP CUA TAC GIA

Céc thanh vién ctia nhém téc giad c6 déng gop bing
nhau trong viéc thu thap, xi ly di liéu, phén tich va
bién soan ban thao nay.

Cong trinh nay bd sung nhiing khai niém va ly thuyét
cho lich st nghién ctiu vin dé, dong thai cung cip
nhiing thong ké va phén tich cip nhat vé thuc trang

hoat dong influencer marketing cho diém dén du lich
trong béi canh sau dai dich covid-19.
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ABSTRACT

The influencer marketing is a strategy that uses the influence of prominent individuals in a certain
field to drive consumers' brand awareness or their purchasing decisions. These individuals do not
have to be celebrities and they just need to create content on a certain topic as well as have a fan-
base's support on social media. Travel influencers are people who create and share travel-related
content in forms, including blogging, sharing photos and videos, giving reviews or making com-
ments on a service, a product or a tourist destination. Although it has a short history, this form of
marketing is showing the outstanding effectiveness, as evidenced by the data on tourism industry
growth, statistics on the number of travel agencies or destination marketing agencies, which are
increasingly choosing to partner with travel influencers for destination marketing campaigns. In
addition, the tourism industry practice has witnessed some successful destination marketing cam-
paigns in cooperation with social media influencers, further proving the effectiveness of this form.
There are some reasons for the success of these campaigns, in which the reliability, objectivity,
and proximity in the way the brand message is conveyed by favorable influencers are among the
outstanding advantages. This topic is still quite new in the research community, so more elabo-
rate works are needed to increasingly shape and be able to come up with appropriate application
models.
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	Instagram là nền tảng quảng bá hình ảnh điểm đến hiệu quả nhất
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